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jon! reseller of office
r) pdllcts/supplies/services

° Createdl office superstore concept in 1986
fBrlghton MA

;- Approximately 94,000 associates worldwide
= 2 000 stores+ worldwide
= North American Retail
INorthr American; Delivery
Operations 27 countries
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For those engaged in a sustainability strategy, the ¥ g i
reasons are very strategic, very critical to the business

Objectives of a Corporate Sustainability Strategy
(Total = 954 Scale 1 = Critically Important, 3 = Moderataly Impantant, 5= MNat Important)
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Enhancing Brand Incrazsing Complianca with Ganarating Managing Risks  Baducing Costs Diffarandiating  Attracting/Rataining
Faputation Ravanuas Regulatory and  Shansholdar Valus Products Customars
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REACH ROHS, carboen tax, cap and

chhaln fisks...climate, social/ civil conflict
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= ”‘lﬁcreased transparency. in reporting and
- COrporate govermance

NoR traditional customers and suppliers
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Recycled content

Alternative materials: agricultural
waste, PLA, post industrial waste,
blocomp05|tes low: VOCs

Source reduction — lighter basis
weight materials

|on/Restriction Of
ubstances (RoHS)
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. Carbon intensity
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f — Re -overy/Waste Electrical and
Electronics Equipment (WEEE)

'ﬁd oflife solutions
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1 Quality

Sustainable
Attributes
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~ Tnvest in new technologies and finance models

- Identlw supply: chaini as well as operational
IMPacts







= _- 1)nveyor controls
=— —:Dayllght narvesting

= - Offf peak battery charging
Refiective roofs

Recycled materials

Low VO paints and finishes




E T
D eneyzble Erarey Plres

L e —

130 million kWh from green-e certified sources
wind, solar, landfilllgas and biomass
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. SunEdison Solar Program
- | 25 projects completed to date
- 45 MW
: 150+ projects under consideration
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kina at Staples
hybnd lelivery truck.




New Tecnrologles

Breathe aSy.

ooking at Staples
hybrid delivery truck
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XYZ Corporation

EnvironmentalfReport = January-December 2006

Total Paper Purchases

Tlotal Post Consumer Recycled Content

Average Post Consumer Recycled Content

Greenihouse gas emission reduced (CO2)

— Equivalent number offaverage US cars not driven per year
Water saved

Ijrees saved

\Wood resources saved

Tlotal energy: (BTUs) saved

Energy equivalent to ollfsaved

— Equivalent number ofiaverage US homes heated per year
Energy equivalent to electricity saved

— Equivalent number ofiaverage US homes powered per year:

102,123/ bs.
31,254 |bs.
30.6 %
32,941 Ibs.
2.99

136,735 gals.
375 trees
93,761! Ibs.
2,6160,000,000 BTUs
1,696 gals.
6.63

19,642 kWh
6.67

Environmental impact estimates were made using the Environmental Defense Paper Calculator and

publicly available US. DOE data. For more information visit: www.papercalculator.org
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starts at the molecularlevel
o Sistellr er: |e product design
( ye Accountlng

= _Q__ C‘hemlstw will' preduce; processes and
=—=0 Utions to: solve some of our most pressing
H:gJQbaI preblems

- |lead the way for a “restorative™ versus
ststainable model
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r)r)orrl i) \/AUJJ riskenn “sJ for)
_' 2] agement Versus Waste management

ounting (LCA)Iversus Retiurn on Investment
J rr 1 COSt O OWNENRSHIP

B OuaHz'F"v?-'- srsus compliance
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_o Sugy y chaln IMPacEs|versus operationall impacts

“Jnk“enwronmental social and business benefits and
—Derformance within core business strategies.

SUSTAINABILE BUSINESS IS GOOD, SMART BUSINESS...
FOR THE WAY BUSINESSES DO BUSINESS IN THE 215t
CENTURY!I!
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