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Leading Brand of Natural Household & Personal 
Care ProductsCare Products
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Our Inspiration

in our every deliberation we must

Ou sp o

in our every deliberation, we must 
consider the impact of our decisions 

on the next seven generations
- from the Great Law of the Iroquois Confederacy

the great law from which we derived our name
the foundation of our authenticity and integrity
the company belief system, our compass
it’ h t i i d th l hit’s what inspires our company and the people who 
work here
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Our Mission

to inspire a more conscious and 
sustainable world by being an 

authentic force for positive changeauthentic force for positive change

Our overarching purpose
The clear articulation of what we want to accomplish in the 
world
Provides clear internal focus and inspirationProvides clear internal focus and inspiration
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TransparencyTransparency

Ingredient DisclosureIngredient DisclosureIngredient Disclosure
• full disclosure of ingredients including fragrances on package
• guided by federal requirements in place for cosmetics, using 

Ingredient Disclosure
• full disclosure of ingredients including fragrances on package
• guided by federal requirements in place for cosmetics, using 

International Nomenclature for Cosmetics Ingredients (INCI) names
• additionally, trace materials and other issues are discussed on our 

website

International Nomenclature for Cosmetics Ingredients (INCI) names
• additionally, trace materials and other issues are discussed on our 

websitewebsitewebsite
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Tri Fold Labels on CleanersTri-Fold Labels on Cleaners
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Inner Label PanelInner Label Panel

• full disclosure of• full disclosure of 
ingredients 
including fragrances 
on packageon package

• guided by federal 
requirements in 

l f tiplace for cosmetics, 
using International 
Nomenclature for 
C tiCosmetics 
Ingredients (INCI) 
names
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Web Ingredient DisclosureWeb Ingredient Disclosure
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Web Ingredient DisclosureWeb Ingredient Disclosure
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Consumer Education and EngagementConsumer Education and Engagement
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Label Reading GuideLabel Reading Guide
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1 4 Dioxane1,4 Dioxane
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Pigments in DiapersPigments in Diapers
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GRI Compliant CSR Reports Since 2003GRI Compliant CSR Reports Since 2003
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Illuminating the Whole Product Life Cycle
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Meta Ingredients

non-physical 
h i l

p y
attributes of 
the supply 

physical 
ingredients

chain and 
the company

E b dd d i th d t b t h d t
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Embedded in the product, but harder to see



Transparency is Inevitable!Transparency is Inevitable!
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...and also toward transparency


